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Implement Projects with Experts

The ANTEROS software is used 
by companies of different sizes in 
various industries such as the au-
tomotive, fashion, sanitary, heating 
industries, and many more. We 
have compiled experience reports 
on ANTEROS projects for you on the 
following pages.

In addition to presenting the 
ANTEROS software, we also cover 
services that will make your catalog, 
PIM, print or web project a success: 
from consulting and conception to 
design, software customization, data 
preparation, integration of existing 
systems, support, maintenance and 
hosting for your benefit.

Motivation for Projects
Product catalogs, price lists or other 
product documents are often still 
created using word processing or 
DTP programs. Each page is edited 
individually. Changes entail a great 
deal of maintenance work. If only 
two languages are used, numerous 
changes (images, characteristics, 
prices) have to be made TWICE. 
This is why many companies shy 
away from product documents in 
additional languages, even though 
this would give them a clear com-
petitive advantage in their markets; 
after all, people are more likely to 

You 
too can benefit 

from the INCONY 
team‘s many years of 

experience in preparing and 
incorporating even highly 

complex product information 
and automated catalog 

creation!

reach for documents in their native 
language. Often, products are also 
to be presented in a web catalog, 
online shop and/or app. If separate 
„island“ solutions are used for this, 
then the data must be updated on 
ALL islands - an enormous amount 
of work, source of errors, and rea-
son for lack of up-to-date content.

Central data 
maintenance:
  - Product data

  - Pictures, docs, videos
  - Translation assistance

Interface, 
Imports, Exports

Print

Web

App

ANTEROS

CSV

SAP

BME

cat
XML

TecDoc

Datanorm
GAEB
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Advantages of ANTEROS

Drastic time savings,
which significantly reduces the catalog creation 
time, especially for catalogs in multiple 
languages.

Up to 90% cost reduction,
Amortization usually achieved by the second 
run.

Maximum topicality
of product information in web and print 
documents when data is maintained centrally 
rather than on multiple islands.

Apps
facilitate smartphone-compatible searches of 
product data.

Print catalog On-Demand
allows you to output your product documents 
in print quality without the need for typesetting 
work. With ANTEROS, you can output 
customer-specific partial catalogs without 
additional effort and thus increase your level of 
customer service.Appealing online catalog/

shop
with convenient search functions and 
integrated placing of orders or order requests 
via shopping cart as a standard feature.

Electronic catalogs
for marketplaces/procurement systems in 
standards such as BMEcat, eCl@ss, ETIM or 
DATANORM can be exported at the push of a 

Simple and efficient 
maintenance
of product data and images and integration of 
existing data.Individual adaptations

to your requirements can be made possible.
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Transition from Semi-Automated to fully 
Automated Print Generation incl. ERP 

and Online Shop Integration

OBETA is an electrical wholesaler 
with a product range of over a 
million items and more than 3�,000 
items directly from stock. More than 
20,000 companies from the electrical 
trade and specialized trade buy from 
OBETA in Germany.

Change Colors and 
Columns Online
The OBETA layout requires a diffe-
rent color for each catalog chapter 
and, depending on the data density, 
the data is printed in two or more 
columns. Until now, this had to be 
firmly anchored in print templates. 
Now OBETA staff can easily change 
this at any time via ANTEROS web 
forms.

Appealing First Page of 
each Chapter
Each chapter starts with a table of 
contents, which is also generated 
fully automatically. The chapter-spe-
cific background and tab photos can 

Stretching Columns
For OBETA‘s layout, it is important 
that the columns are not only flush 
at the top, but also at the bottom 
if possible, in order to achieve a 
harmonious print image. In the past, 
this required days of moving data in 
InDesign. In ANTEROS, this can also 
be done automatically. The print 
engine uses two generation passes 
for this: in the first pass, the data in 
the columns is set according to fixed 
distances, and in the second pass, 
distances are then stretched propor-
tionally to maximum distances so 
that the data is flush at the bottom 
in most cases.

Sprinkle in Ads
OBETA can use web forms to specify 
whether a new column should be 
added before a product family. If 
the preceding column is fairly empty 
or if there are still large gaps at the 
bottom after column stretching, then 
ANTEROS automatically places the 
ad that fits in terms of space and 
product category from a pool of ads 
specified by OBETA. Previously, this 
work also had to be done manually 
as a final step.

Manufacturer Directory 
Automatically 
Generated
In the past, the manufacturer direc-
tory had to be entered completely by 
hand. With ANTEROS it is generated 
fully automatically without the need 
to enter additional data.

Christopher Adler,
OBETA

“With 
ANTEROS, we 

can systematize our data 
very well and thus maintain it 

much more efficiently. ANTEROS 
has saved us an enormous amount 

of work in the layout design of the print 
catalog. While it used to take us six months 

to create the catalog with our template-
based print system, this can be done in just 

6 weeks thanks to ANTEROS. We mainly focus 
on data maintenance and have experienced 

a time saving of 75% - even though we had 
previously partially automated the process. 

In addition, the print generation of a 
complete catalog with ANTEROS takes 

less than one hour, whereas it took 
more than 30 hours using our 

previous system.”

be entered easily via web form. All 
subchapters with the current page 
numbers are generated on a box in 
the respective chapter color.

Why do I need a Printed 
Catalog
Even in the age of digitalization, 
OBETA‘s customers in the trades still 
require not only an online store but 
also a printed catalog that they can 
take with them to the construction 
site. In the first years of the 21st 
century, OBETA was still creating 
their catalog using templates, which 
meant they had to spend several 
weeks reworking it in the type-
setting system Indesign. 
Nowadays, they can 
output the catalog 
with ANTEROS 
at the push 
of a button. 
ANTEROS 
can now 
even create 
scanner 
lists with 
an excerpt 
of certain 
products 
at the push 
of a button 
throughout 
the year. Even 
though the 
catalog and the 
excerpts are 100% 
automatically generated, 
the layout of the catalog is 
anything but simple. In the follow-
ing, the complexity of the catalog 
and the automation will be explained 
in further detail. 
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Automatically 
Generated Keyword 
Index
With the cached data product family 
page number, an alphabetical pro-
duct index is also generated fully au-
tomatically by ANTEROS at the end 
of the catalog following a different 
grouping.

Connection to ERP and 
Online Shop
Master data from the ERP system 
is imported into ANTEROS on a 
daily basis via interfaces, and the 
information from ANTEROS that has 
been enriched with marketing data 
is transferred to OBETA‘s online 
store. This allows OBETA to main-
tain its product data centrally and 
flexibly.

For the product pages, OBETA 
specifies for each category or pro-
duct which manufacturer supplies 
it - since the logo is placed there. 
While the print engine generates the 
product pages, it stores manufac-
turer product family page numbers 
for the manufacturer directory and 
then displays this information at 
the end of the catalog, grouped by 
manufacturer and each with the 
manufacturer logo above it.
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Hella develops and manufactures 
lighting technology and electronics 
components and systems as well 
as complete vehicle modules, air 
conditioning systems and vehicle 
electrical systems for the automo-
tive industry. Hella‘s „Industries“ 
business unit develops new target 
groups outside the automotive core 
business. Overall, the Group gene-
rates annual sales of several billion 
euros. Hella has one of the world‘s 
largest aftermarket organizations for 
automotive parts and accessories. 
Hella sells these products to original 
equipment manufacturers of com-
mercial vehicles and as spare parts 
via the aftermarket and garages.

Efficient Data 
Management
Hella‘s most important requirement 
for the catalog system was efficient 
and flexible data management: ma-

Print Catalogs On-
Demand
Hella has had several layout varia-
tions implemented as print rules by 
INCONY. This means that employees 
at the various locations can now 
either print complete catalogs, e.g. 
an electronics catalog for Mexico, or 
any number of excerpt catalogs, e.g. 
a Ford promotion brochure.

A Single Installation for 
all Countries
Hella only needed to install 
ANTEROS once on a server in Ger-
many, and it is used by several nati-
onal companies for catalog creation. 
Thanks to the web interface, soft-
ware does not have to be installed 
on any of the employees‘ computers 
and yet the application can be used 
on Windows, Mac and Linux com-
puters. This reduces installation and 
rollout costs to a minimum.

Catalog Automation in Multiple 
Country Organizations

To do this, the employee sim-
ply has to limit the products via 
a search query, e.g. by spe-
cifying „manufacturer=Ford“ and 
„promotion=yes“ or a list of article 
numbers of the promotional items. 
They can either start the print ge-
neration directly via the print button 
and receive the catalog as a PDF or 
InDesign file, or they can use the 
search start function to first list the 
products with the specified restric-
tions and check whether these are 
the desired products.

ster data should be transferred from 
SAP, TecDoc data should be easily 
imported from the record files at any 
time, and it was important for origi-
nal equipment and NAFTA countries 
to be able to easily change catalog-
specific data via web form. Existing 
systems such as TecDoc were not 
suitable for product presentation in 
NAFTA countries or for the original 
equipment sector due to their fixed 
data structures (product features, 
search criteria).
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Rainer Holthaus,
Head of Data Management in 

Independent Aftermarket Sales 
from Hella

“Although 
Hella already has 

several modern IT systems 
in use, we were amazed at 

the convenient and flexible data 
management of ANTEROS. It is even 

possible to add search criteria or 
feature types in the running system via 

easy-to-use web forms. The web interface 
makes joint data maintenance with 

the national subsidiaries possible in an 
efficient way. The support provided 

by the INCONY team for our 
employees in Germany, Mexico, 

USA and South Africa is 
highly competent and 

focused.”

Placing an Order
Since the Hella online stores can 
only be used by authorized, regi-
stered retailers and garages, they 
are not only shown the list price for 
the products, but their customer-
specific price.

Online Shop
The introduction of ANTEROS-based 
online stores, especially those with 
direct TecDoc and SAP connections, 
has resulted in significant time 
savings for Hella. They can also 
now offer their customers 2�-hour 
shopping and the entire product ran-
ge at a glance. This has resulted in 
an increase in incoming orders since 

Online Presentation

the first online store was implemen-
ted and in an image boost on the 
international market. 

As a result, ANTEROS-based online 
stores are now being set up for 
more and more of Hella‘s national 
subsidiaries.

Once the customer has found sui-
table products after searching and, 
if necessary, comparing them, they 
can place these products in their 
shopping cart. The availability of this 
product is displayed in the shopping 
cart.

While many of these functions are 
also common in typical online stores 
like Amazon, the shopping cart 
import is unique here, though it is 
important for Hella distributors and 
garages: they can use EXCEL to load 
products into the shopping cart and 
then prepare orders very quickly. 
In addition, shopping carts can be 
saved, so that repeat orders can be 
placed quickly.

In addition, the salesperson can 
choose from several delivery addres-
ses already stored at Hella in their 
SAP in the online store and does not 
have to enter them himself.
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Order Spare Parts Online

JUNG PUMPEN produces high quality 
pumps and pumping stations for 
house and property drainage as well 
as for large projects in industry and 
municipalities.

Due to the longevity of JUNG PUM-
PEN, the sale of consumable parts 
to dealerships and consumers is an 
important line of business for the 
company. In the past, these types 
of spare parts were ordered via 
telephone or fax and often required 
time-consuming inquiries from 
JUNG.

In order to significantly optimize 
these processes and, above all, 
to meet the increasing customer 
demand for a 2�-hour, �-day a week 
ordering option via the Internet, 
JUNG PUMPEN decided to launch an 
online spare parts catalog in 200�.

Search via Exploded 
Drawing
To help customers quickly find the 
product they need, they can first 
search specifically for their de-
fective pump, select the relevant 
pump version according to the 
date of purchase, and then obtain 
an exploded view of the pump. By 
clicking on one or more spare parts 
of the drawing, products are added 
to the shopping cart, and then the 
customer can conveniently initiate 
the order.

Direct Data Transfer
The product data at JUNG PUMPEN 
was already well structured in an 
Access database. The structuring 
was complex, since both the pumps 
and the spare parts had different 
technical data, a spare part could be 
contained in several pumps and a 

Redundancy-free Data 
Maintenance
Efficient product data management 
and different relationship types in 
the ANTEROS catalog system gua-
rantee that all products only exist 
once in the system and therefore 
only need to be maintained in one 
place.

“With 
the online spare 

parts catalog, we offer 
our customers better service 

in two ways. On the one hand, 
they can order the right spare part 

with just a few clicks and, on the other 
hand, our employees have more time 

for consultation in the difficult cases 
due to the now precise order requests. 
ANTEROS is the appropriate software 

to make our complexly structured 
products intelligently searchable 

and enables us to perform 
simple web-based data 

maintenance.”

Rainer Kottmann,
Factory Service Manager

JUNG PUMPEN

pump existed in different versions. 
All variants were multiplied out in 
the Access database and so there 
were thousands of rows in the table.
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Machine-Specific Documentation 
Created 10 Times Faster

The tool manufacturer WTO has 
optimized their generation of 
machine-specific price lists, data 
sheets, accessory lists and product 
overviews with innovative software 
and achieved time savings of over 
�0%. The product documents are 
generated as printable files as well 
as being conveniently searchable on 
the internet.

Due to the fact that WTO tools are 
mounted on machines, machine-
specific documentation became 
necessary. There are five different 
documents for each machine type. 
Not only was some of the same 
product data represented in these 
five documents in different com-
positions and levels of detail, but 
each product could also be used 
for several different machine types, 
e.g. in machines from Gildemeister, 
Fortune, etc.. 

With ANTEROS, these machine do-
cumentations could be created ten 
times faster on average. 

Time-Saving Data 
Maintenance
WTO now efficiently maintains their 
product data in the ANTEROS PIM 
system and their photos and illus-
trations in the fully integrated media 
database (MAM, DAM).

The functionality provided by 
ANTEROS‘ multiple categorization 
was crucial for data maintenance: 

Products and their data and images 
are only entered once and can be 
assigned to numerous machine 
types (such as Gildemeister CXY) in 
so-called categories. 

Changes to the product data need 
only be made once and affect all 
new print documents and internet 
presentation.

Your Documents at the 
Touch of a Button
The systematics and structure of 
the WTO-specific documents were 
defined in ANTEROS printing rules. 
Important here was the flexibility of 
these rules, since the five document 
types had different page structures 
and represented the product data 
differently. 

At the push of a button, WTO staff 
and dealers can now independently 
generate up-to-date print docu-
ments; the vendors can even add 
their own logo at the push of a 
button.
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Targeted Search Online
Distributors, customers and em-
ployees can search for products on 
WTO‘s password-protected websites.

Search via easy-to-use search fea-
tures - one of the standard functions 
ANTEROS has to offer.

From machines, machine types and 
turret types about machines, machi-
ne types and turret types, all can be 
found via the user-friendly search.

“We are 
amazed by the 

speed and quality in which 
we can now output our product 

documents. This has resulted in a 
90% time saving on average when 

making data changes. In addition, via 
the system‘s online interface, our dealers 

can access up-to-date information 
interactively and very precisely. This 
has significantly improved the quality 
of communication, and in addition, 

time has been saved in day-to-
day business thanks to fewer 

telephone queries.”

Sascha Tschiggfrei,
Managing Director WTO
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Conversion to a PIM System with 
Fully Automated Processes for 

Printed and Online Catalogs

Replacing the Product 
Database
Due to the variety of products, each 
of which is published in multiple 
languages, SIMONA introduced a 
product database as early as the 
end of the 1��0s. The product data 
could be maintained centrally in this 
database. However, the output to 
print catalogs or the online catalog 
was still subject to manual postpro-
cessing. The level of automation 
of this database no longer met the 
increased requirements for print 
publications.

In order to respond more quickly to 
the market by providing data sheets, 
catalogs and price lists, and to keep 
the online catalog up to date at all 
times, SIMONA decided to introdu-
ce the technologically leading PIM 
system ANTEROS in 200�.

SIMONA AG is a manufacturer of 
thermoplastic products with produc-
tion and sales facilities worldwide. 
Over 3�,000 articles for a wide ran-
ge of industries are manufactured at 
plants in Germany and abroad.

“After 
conducting 

intensive market research 
on PIM systems, we selected 

ANTEROS and have since significantly 
optimized our processes. With ANTEROS, 
we can now create material and safety 

data sheets in multiple languages on a daily 
basis at the push of a button. We can output 
the product pages and tables of contents of 
the catalogs fully automatically and without 
InDesign post-processing, despite having a 

very complex structure. We maintain the 
product data centrally and efficiently and 

use it for the various print publications 
and for Web/CD catalogs. INCONY 
provided us with very competent 

and customer-oriented 
support.”

Eric Schönel,
Head of Marketing & 

Communication

Another challenge proved to be 
transferring the data from SAP into 
the established structure of the 
catalog. To ensure that the master 
data could be regularly transferred 
from SAP, rules were defined for 
ANTEROS.print such as “split the 
products of an SAP group into 
several tables if the products have 
different colors“ or “display products 
of different SAP groups in one table 
if they have the same product family 
name in ANTEROS“.

As a further complexity, the product 
tables not only had parameters 
as columns in varying numbers, 
but also required crosstabs. Rules 
could also be defined for this, which 
SIMONA can control flexibly via the 
ANTEROS web interface. For exam-
ple, it is now sufficient to define a 
parameter definition in ANTEROS as 
pivot spanning in order to then auto-
matically display the current values 
of the products as pivot columns in 
the print. In addition, parameters 
can be defined as pivot control co-
lumns, which are then placed on the 
left side of the table and control the 
structure of the crosstab.

Catalogs with Cross 
Tables
The automation of the semi-finished 
products catalog posed various 
challenges, which meant that at the 
start of the project, SIMONA wanted 
to use the InDesign plug-in from 
ANTEROS to extract this catalog 
and rework it again. However, after 
the simpler catalog for pipes and 
finished parts had been fully au-
tomated by ANTEROS, the confi-
dence in the powerful set of rules of 
ANTEROS.print had grown. And so 
the project team first prepared the 
systematization of the semi-finished 
products catalog in writing in the 
form of a print concept. This includ-
ed rules such as “whenever certain 
values are set in the products, a 

footer should automatically appear 
under the associated product table“ 
or “if a product parameter contains 
a predefined text, then print the 
associated icon for this in print and 
if several text modules are stored 
in the parameter, display several 
icons”.
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Multiple nested crosstabs were also 
implemented:

ANTEROS Online 
Catalog
SIMONA had clear specifications 
for the online catalog: the previous 
layout was to be implemented with 
ANTEROS. However, the updates 
were to become significantly more 
efficient for SIMONA. This includes 
not only directly using the centrally 
maintained product data, but also 
automating the material and safety 
data sheets: If a customer clicks on 
the link, then the ANTEROS print 
engine starts and a current data 
sheet is generated in PDF format at 
that time.

In addition, the web pages were 
integrated into SIMONA‘s content 
management system. In product 
submenus, ANTEROS displays an 
excerpt of the search tree for the 
respective target group, e.g. only 
industry products.

The print rules are evaluated each 
time prints are generated, and yet it 
takes less than an hour to generate 
the entire catalog with all the rules 
applied.
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Online Shop with Efficient Product 
Search and ERP Connection for Pricing 

and Order Placement

Muhr und Bender KG, Mubea for 
short, is a global partner to the au-
tomotive industry and, as an innova-
tive lightweight specialist, produces 
highly durable spring components 
and related products. Mubea is an 
owner-managed family company 
with a high degree of flexibility and 
short decision-making paths. The 
main corporate decisions are orien-
ted towards long-term and sustaina-
ble corporate success.

Online Shop for Small 
Customers
Mubea has set up an online shop 
in order to significantly optimize 
processes for small customers and 
also to acquire new customers via 
the internet. Until now, the ordering 
processes for small customers were 
far too time-consuming in relation to 
sales. Many inquiries came in by fax, 
then a clerk had to determine the 

Efficient Product Search
Users have various search options in 
Mubea‘s online store: They can 

1) search via keyword like on goo-
gle, 

2) browse through the product ran-
ge via a product category tree or 

3) use the Advanced Search to 
specifically limit the search query 
via parameters, e.g. „spring band 
clamps for application area=air con-
ditioning circuit“. 

As soon as the user limits a parame-
ter, the value lists of the other pa-
rameters are automatically reduced, 
e.g. after selecting „heating circuit“ 
the system only offers „width 12 
mm“. The targeted management of 
search queries and early avoidance 
of 0 hits is important for customers, 
as they want to find something 
quickly and may otherwise end up 
visiting a competitor‘s website.

prices relevant to that customer and 
then submit that price as a quote to 
the customer. This was followed by 
placing another order by fax, and 
then the order was entered in the 
ERP system by a Mubea employee. 
The processes for new customers 
were even more complex. In the on-
line store at www.mubea.com, the 
customer can now order by shop-
ping cart, sees his customer prices 
directly, and the order is automati-
cally transferred to the ERP system. 
This eliminates the need for several 
manual intermediate steps. This 
not only saves time, but also avoids 
errors that can happen when typing 
and which irritate customers.
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Different Customer 
Groups
Mubea uses the shop to serve both 
existing and new customers. For 
new customers, the list prices are 
displayed with the products and 
used for the order. Existing custo-
mers, on the other hand, see their 
negotiated prices directly. After 
existing customers have logged into 
the store with their access data, 
ANTEROS retrieves the customer 
price from the ERP system for the 
price display using the customer 
number and article number via a 
web service function call. Similar-
ly, the packaging unit can also be 
displayed, since existing customers 
may also have negotiated larger 
packaging units along with the price.

Placing an Order in the 
Shop
After a customer has added products 
to the shopping cart in the Mubea 
online store, new customers must 
enter their address. For existing 
customers, the form is already filled 
out with the customer data provided 
by the ERP system, but they can 
specify a different delivery address 
if they wish. In the subsequent veri-
fication step, the customer is shown 
all the details once again and can 
choose between different shipping 
and payment methods. For existing 
customers, the payment method is 
fixed to invoice, while new custo-
mers can choose cash on delivery, 
PayPal or credit card payment. If, 
for example, PayPal is selected, 
ANTEROS establishes a connection 
to the Paypal server, the user enters 

Order Summary 
Statistics
ANTEROS provides statistics with 
all order data so that Mubea can 
specifically assess the orders from 
the store, from which evaluations 
can be derived, e.g. in which period 
which products were ordered from 
which countries or postal code 
areas or which customer ordered 
which and how many products. The 

statistics are exported to EXCEL, 
so that Mubea can flexibly create 

evaluations with the diagram 
possibilities of EXCEL.

“We 
enjoyed highly 

competent support 
from INCONY regarding 

our online store project. We 
chose the ANTEROS software after 
much research on account of their 

extensive search functions, the simple 
data maintenance and the interfaces 
to ERP systems. INCONY understood 

our requirements well, communicated 
with us in an easy-to-understand 
manner and did not use overly 

technical jargon, and 
managed our project with 

professionalism.“

Rudolf Möller,
Aftermarket Sales Manager

their account information and then 
returns to the Mubea store. When 
displaying the prices on the store‘s 
order data check page, the delivery 
and billing address are evaluated 
and German VAT is only shown in 
cases relevant under German tax 
law. After the customer has checked 
their purchase order data and has 
selected „Submit order“, the order 
data is automatically forwarded to 
the ERP system for the purpose of 
order processing and, at the same 
time, the customer and a clerk from 
Mubea receive an order confirmation 
email with all relevant order data.
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Print-on-Demand for TecDoc Catalogs, 
Configure Catalog Extracts Online

The TMD Friction Group is a lea-
ding global manufacturer of brake 
pads for original equipment in the 
automotive and brake industries. 
The product portfolio includes disc 
and drum brake pads for passenger 
cars and commercial vehicles as well 
as brake pads for racing and fric-
tion materials for industrial and rail 
applications. The aim of our project 
was to offer TMD Friction customers 
an up-to-date and complete vehicle 
brake catalog available online as a 
data excerpt for further processing 
or as a PDF excerpt at www.brake-
book.com.

Important Data 
Aggregation
A key challenge was to prepare the 
product and application data - i.e. 
the relationship between the pro-
duct and the vehicles that go with it 
- in a way that made sense for the 
different uses. With the non-com-
pacted data of the online catalog, 
more than 10,000 catalog pages per 
catalog would result. Since catalogs 
above a certain spine thickness 
can no longer be bound easily, the 
number of pages needed to be no 
higher than with the previous manu-
ally typeset catalogs. The compressi-
on of the vehicles was key here.

Automation in 4 Months
The catalog automation project with 
INCONY took only four months from 
the concept phase to printing for six 
catalogs and three different brands. 
After the concept phase, INCONY 
imported the TecDoc raw data into 
the ANTEROS catalog software. At 
this stage, partially formatted output 
of the data was already available 
for quality control. TMD Friction-
specific rules for summarization and 
print layout were then defined - with 
variations both from brand to brand 
and target market. In order to save 
space and improve reading speed, 
symbols and text abbreviations 
needed to be displayed instead of 
the TecDoc characteristic data writ-
ten out, as before, which is imple-
mented in ANTEROS through rules 
during print generation.

“With 
ANTEROS we 

can create print 
catalogs with much less 

effort and shorter lead times 
than before and have a good 

online catalog at the same 
time. INCONY won us over with 
flexible software, professional 

product engineering, very high 
performance, professional 

competence and 
excellent service.”

Daniel Tielmann,
Project Manager at TMD

Catalogs Created with 
Little Effort
Subsequent editions of the catalogs 
are only limited to updating the 
data. These are exported weekly 
from TecDoc-DMM or PMD and 
imported fully automatically into 
the catalog system by TMD Friction. 
An up-to-date catalog can thus be 
produced at any time. In addition to 
being passed on to customers, regu-
lar catalog extracts are also used for 
internal quality control of the data.

Retailer Catalogs Made 
Simple
TMD Friction was able to derive 
an individual catalog for individual 
retailers with little effort, e.g. with 
deviating article numbers or lay-
outs. For this purpose, a variation 
of the printing rules was created. 
The placement of the dealer logo, 
specific colors, a modified grid or the 
display of specific article numbers is 
possible.
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Automated 
Commercial Vehicle 
Catalogs
Following the passenger car cata-
logs, TMD Friction has automated 
catalogs for commercial vehicles 
with ANTEROS. In addition to chap-
ters for commercial vehicle manuf-
acturers, buses and axles, a chapter 
for brake systems is also generated. 
To this end, the relevant products 
were grouped by TecDoc plus types. 
In addition, the special features 
of the various repair stages for 
drum brake linings were taken into 
account. These products are presen-
ted with dimensions, parts lists and 
proportional drawings.

Catalog Excerpts On-
Demand
TMD Friction also makes the system 
used to create the complete catalogs 

Quick Catalog 
Generation
Measured against the complexi-
ty of the data, the time required 
for catalog generation, including 
summarization, is extremely low and 
considerably less than that required 
for template-based print systems: it 
takes less than 2 hours to generate 
the Textar catalog, which contains 
over 2,000 pages, and a few mi-
nutes for catalog excerpts.

One Installation for all 
Countries
TMD Friction chose to use 
ANTEROS.web because it allows 
much more flexible queries than the 
usual online catalog systems, which 
are based on the part number and 
vehicle searches familiar from Tec-
Doc. This is especially helpful in the 
field of commercial vehicles and in 
cases where the information about 
the vehicle is incomplete: the expert 
search allows the free combination 
of properties of the product (e.g. 
number of rivet holes), the vehicle 
(e.g. manufacturer, model series, 
fuel type), the brake system (e.g. 
manufacturer, type) or the assembly 
(e.g. drum diameter).

available to selected customers via 
a web interface. Catalog excerpts 
with limited functions can be created 
there with just a few clicks.
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Online Shops in Multiple Countries 
with Deep SAP Integration

Mitutoyo is a leading supplier of 
metrology technology with over 
�0,000 products and more than 
�0 subsidiaries in over �0 different 
countries. Their product range in-
cludes handheld measuring devices, 
optical measuring devices, image 
processing measuring devices, hand-
held inspection devices and sensor 
systems.

Product Data as the 
Basis of OnlineShops
Product data maintenance in 
ANTEROS is quite extensive at 
Mitutoyo, due to the large number 
of products offered and their pro-
perties. For example, almost 1,000 
product families were created to 

B2B Online Shops for 
Mitutoyo Europe
The online shops created with 
ANTEROS replaced the old ERP web 
stores, thus the new online stores 
were immediately used by a large 
number of customers at the time it 
went live. The customers can log in 
with user name and password and 
see their customer-specific prices, 
all orders and can even specifically 
download images and product data 
in various formats for their own 
sales. The corresponding customer 
data is used directly in the online 
store with an interface to Mitutoyo‘s 
SAP application. Any visitors to the 
Mitutoyo stores who are not logged 
in cannot place orders and special 
functions are hidden.

group over �0,000 products accor-
ding to common attributes, and 
almost 1,�00 parameter definitions 
were created to maintain the many 
very technical parameters of the 
products in a comprehensible and 
clear manner. Mitutoyo also places 
great emphasis on the cross-selling 
aspect of their online stores. For 
this purpose, many different product 
relationships were defined to create 
links, such as accessories or spare 
parts, between individual products. 
In addition, all this information is 
also translated into 1� languages 
within ANTEROS.
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Markus Bauer,
Mitutoyo Europe

“Our 
ANTEROS online 

stores are extremely 
fast. They are deeply 

integrated with SAP to display 
customer prices, availabilities, 

delivery times or order overviews 
directly from SAP and to 

automatically reduce order options 
depending on payment practices. 

The ANTEROS software offers 
excellent quality and flexibility, 
and the customer service and 

responsiveness from the 
INCONY team are 

great.”

Online Shop Product 
Display
Mitutoyo wants to provide their 
online store customers with a good 
overview of the most important 
information about each product. For 
this purpose, these are listed right at 
the beginning of the product display 
and visualized with a variable numb-
er of images that can be enlarged 
by clicking on them. Since the more 
detailed technical data may not be 
relevant to each user, Mitutoyo has 
chosen to write them in different 
blocks that can be expanded and 
collapsed as needed. In addition, 
the product-specific parameters 
are divided into „Specifications“ 
and „Dimensions,“ with appropriate 
drawings illustrating the dimen-
sions right next to them. Besides 
drawings, an ANTEROS-controlled 
online store offers the possibility to 
download brochures, instructions or 
software related to the product.

Order History
The ANTEROS order history lists all 
orders placed by all customers of 
the company, even orders that were 
not placed via the online store but 
via other order channels are shown. 

Types of Orders
Order via shopping cart: The con-
ventional way of ordering is imple-
mented here. The customer sees a 
personal customer price, which is 
determined using the customer and 
corresponding article number from 
SAP.

Partial orders: The store shows the 
availability of the products from the 
shopping cart. If products have dif-
ferent delivery times, then, for exa-
mple, the Italian online store has an 
integrated function for partial orders 
and allows an order to be split up.

Order by Quickorder: If a customer 
already knows the item number 
for his order, the Quickorder is the 
best way to create an order list very 
quickly.

Order by EXCEL upload: If a custo-
mer enters his order in his ERP sy-
stem and this does not have a con-
nection to Mitutoyo‘s SAP system, 
an order export via EXCEL can be 
started in the ERP system and the 
resulting file can then be uploaded 
to the online store. A combination of 
EXCEL order and order via shopping 
cart is also possible.

B2C UK Online Shop
Mitutoyo UK previously had an 
online shop implemented with the 
Magento store software, in which 
anyone could order without logging 
in. This store was also converted to 
an ANTEROS online store. It quickly 
became clear that the ANTEROS 
online store was much faster than 
the Magento online store. This was 
already an important point and 
increased the acceptance by the 
users.

In addition, Mitutoyo‘s PIM data 
can now also be used for this store, 
which leads to significant time sa-
vings in data maintenance. In additi-
on, UK-specific assortments can still 
be entered in PIM and managed by 
publication assignment. Here, too, 
only UK list prices are displayed for 
non-registered users, and additional 
B2C functions, such as live chat, are 
also made available.
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Fully Automated Price Catalog 
Created with ANTEROS

Rapid Technic introduced ANTEROS 
to serve as a central product infor-
mation management (PIM) database 
and, even more importantly, as 

Lukas Zumstieg,
Rapid Technic AG

“Our 
price lists have 

been made even 
more appealing while 

still saving us 220 hours a 
year. We are delighted with 
the product and services of 

INCONY and the Swiss partner 
ppa, as they provide us 

with fast, competent and 
friendly support when 

needed.”

Target Data 
Management
SAP was to remain the leading sy-
stem for maintaining product master 
data. The data important for price 
list creation, such as article number, 
name, short description, price and 
weight were to be transferred to the 
ANTEROS PIM software via the CSV 
interface. Other data relevant for 
the catalog (technical data, detailed 
product descriptions, photos, etc.) 
were imported from various existing 
Office files one time and were to 
be maintained in ANTEROS from 
then on. This product data was to 
be used to generate the Rapid price 
lists and other standardized print 
documents fully automatically.

Implementation
During a 2-day training, the mar-
keting team of Rapid Technic AG 
was intensively trained on the PIM 
software ANTEROS. Prior to this, the 
necessary system structures were 
prepared in ANTEROS and existing 
data such as article master, prices, 
product parameters and translations 
were imported from SAP into the da-
tabase. Thanks to the clear structu-
ring of the products into categories 
and product families, the basis was 
laid for the output of the new Rapid 
Print catalog, whereby the same 
structure could also be used for a 
future web store.

Print Rules Instead of 
InDesign
ANTEROS works with print rules in 
order to allow customers to create 
a catalog in their desired design 
at the push of a button. These are 
configured according to a detailed 
description prepared during the 
workshop by the INCONY program-
mers to meet the customer‘s specific 
requirements. At Rapid Technic AG, 
there are two basic display types. 
The first part of the catalog lists the 
basic equipment (single-axis equip-
ment carriers) with matching op-
tions. All accessories are listed in the 
second part of the catalog. Using a 
dot matrix, it is clear at first glance 
which main unit the listed product is 
compatible with. To ensure that the 
dots appear with the correct main 
unit, the corresponding accessory is 
set in „relation“ to this main unit in 
the ANTEROS PIM system, whereby 
a product can also be linked to se-
veral main units. With this relation-
building, Rapid managers are able 
to create catalogs extremely flexibly 
and without the need for program-
mers.

Initial Situation
A detailed price list is created every 
year in German and French as well 
as a quadrilingual export price book 
for the specialized trade. Until now, 
these had been designed manually 
with great difficulty using InDesign. 
As a result, those responsible at Ra-
pid Technic AG sought PIM software 
that would help to massively reduce 
this personnel and financial expen-
se. In addition, it was intended to 
be possible to operate a web store 
with the same system in the medi-
um term. Rapid Technic AG decided 
on the PIM software ANTEROS, from 
the German software house INCONY 
AG based in Paderborn, represen-
ted by ppa communications gmbh 
from Emmenbrücke, a technological 
leader in this field. The following 
describes how quickly and straight-
forwardly the first stage goal, the 
fully automated creation of the print 
catalog, was achieved. 

Actual Data 
Management
Rapid‘s data was previously main-
tained on the following systems: 
ERP (SAP), various Excel tables, 
PowerPoint and InDesign used to 
create price lists, and photos in vari-
ous directories.
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Quick Catalog 
Production
With ANTEROS, the last-minute 
realization of catalogs in the event 
of price changes, additions to the 
product range, additional languages 
or customer-specific catalogs can 
easily be carried out in-house by 
the marketing team without outside 
help (or changes to templates as 
with other PIM systems). The price 
list, for example, can be output in 
multiple languages at the push of a 

Online Shop und Apps
In a later phase, an online store is 
to be realized with the same, well-
structured product data. Discussions 
have also been held on the provision 
of an app, for example as a means 
of ordering spare parts, especially in 
mountainous regions.

button and without the need for any 
graphics software such as InDesign.
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Brinkmann Pumps was founded 
in 1��0 and currently more than 
300 employees are involved in the 
development, design and production 
of customized solutions, utilizing 
the latest technologies. The enti-
re spectrum of coolant pumps is 
covered. Thus, Brinkmann Pumps 
offers everything from small cooling 
pumps for external cooling, to lifting 
and cutter pumps, to high-pressure 
pumps based on a centrifugal or 
screw pump.

In addition to the headquarters 
in Werdohl Germany, Brinkmann 
Pumps also has international repre-
sentatives in the USA and Japan, 
which collectively form the hubs of a 
global network. Layout Flexibility

Prior to this, a layout had to be 
hard-coded into the editorial system 
each time, but with ANTEROS, a 
different layout can now be used for 
each print generation as needed.

Cost / Time Savings
The old editorial system used by 
Brinkmann Pumps generated a PDF 
file for each print run that was not 
ready for printing. Therefore, a print 
shop had to prepare the file each 
time and this process usually took 
up to two weeks. With ANTEROS, 
print-ready PDFs are now created at 
the push of a button, saving Brink-
mann Pumps the processing time 
and cost of a print shop.

Efficient Product Data 
Management
Before the implementation of 
ANTEROS, Brinkmann Pumps used 
3 different editorial systems, one for 
Europe, one for the USA and one for 
Japan. Therefore, all data had to be 
amended three times per change. 
This procedure proved to be time-
consuming and error-prone. With 
ANTEROS, on the other hand, all 
languages can be managed and the 
web and print presentation can be 
maintained in just one system.

Flexible Print 
Generation
ANTEROS even makes it possible for 
Brinkmann Pumps to automatically 
generate print catalogs for Japan. 
In addition, product data sheets and 
customer-specific catalogs can be 
created on-demand.

PIM System with a Complex Data 
Model
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From Editorial System to 
Flexible PIM System
The editorial systems previously 
used by Brinkmann Pumps were 
to be completely replaced by 
ANTEROS, which meant that all data 
had to be transferred on a one-
time basis. Thereafter, new data is 
only created in the ERP system and 
regularly and automatically transfer-
red by ANTEROS. To do this, a CSV 
file containing the master data is 
extracted from the ERP system and 
imported into ANTEROS. Brinkmann 
Pumps only maintains catalog-rele-
vant data for the print generation of 
catalogs and flyers within the PIM 
system itself. Additionally, XML files 
are generated with web-relevant 
product data in order to create a 
web catalog with them.

Data Maintenance in 
ANTEROS
Since the motors are a separate 
object type, there is a special menu 
item that only includes them. This 
makes it possible to maintain pumps 
and motors separately and to main-
tain the motor data efficiently. The 
pumps and motors are then linked 
to the „Motor“ relation on a pump 
product. The motor configurations 
can be entered for each motor and 
restricted to a pump.

Publication Assignment
With ANTEROS, it is possible to spe-
cify the publication relevant to each 
individual product family, category, 
engine configuration and engine. 
You can choose between print and 
web catalogs and specify a region. 
Brinkmann Pumps has two catalogs 
for each region of Europe, USA and 
Japan.

Automatic Parameter 
Calculation
As an internationally active compa-
ny, Brinkmann Pumps is confron-
ted with the problem that in some 
regions different measurement units 
are used, such as „mm“ in Europe 
and „inch“ in the USA. Therefore, 
some parameters are automatically 
converted by ANTEROS, such as 
the measurement from „mm“ to 
„inch“ or the weight from „kg“ to 
„ pounds“. For other parameters, 
like power, Brinkmann Pumps has 
reserved the possibility to enter the 
values separately themselves.

Dr. Abou Dayé,
Brinkmann Pumps

“Thanks 
to ANTEROS, we 

can efficiently maintain 
our very complex products 
in the ANTEROS PIM system 

and derive the difficult pump 
catalogs fully automatically. 

The cooperation was excellent, 
we were able to implement 
the project to automate our 
catalog with 180 pages in 

5 languages in only 2.5 
months.”

Print Generation for Complex Layouts

XML Interface to the 
Web Catalog
Brinkmann Pumps works with a 
Typo3 service provider to set a 
default for a specific XML format for 
the web catalog so that product data 
can be integrated into the store. 
The specification was implemented 
by the INCONY team using an XML 
export described by the XPEL rule 
language. Thus, all relevant data is 
now transferred from ANTEROS to 
the Typo3 system once every night.
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Collection Folder
However, if a user wants to com-
pile products that may not have a 
common parameter or belong to the 
same category, they have the option 
of bundling them in the collection 
folder. This makes it possible, for 
example, to mark relevant products 
to be printed, and subsequently to 
create data sheets for them in their 
own Heraeus layout at the push of 
a button using the print-on-demand 
function of ANTEROS.

Product Database with Online 
and Offline Access

Heraeus is a worldwide precious me-
tals and technology company with 
firm roots at its location in Germany 
and has been family-owned for over 
1�0 years. More than 13,300 emplo-
yees are active in over 120 compa-
nies in the fields of precious metals, 
sensors, dental products, biomate-
rials, medical products, quartz glass 
and specialty lighting sources. In ad-
dition to selling products that have 
already been developed, Heraeus 
focuses heavily on research and de-
velopment of new products, as 21% 
of its global sales are generated by 
products that have been developed 
in the past three years.

Mike Wetzel,
Heraeus

“For 
us, it‘s purely a 

technical service and 
sales perspective that our 
sales reps use online when 

they‘re logged into the system, 
or offline on their own laptops to 

quickly access data. Where in SAP 
you have to search for information 

about 20 transactions, here 
you have it in one convenient 

overview. This was our 
requirement and ANTEROS 

accomplishes this very 
successfully.”

Where Does the Data 
Come From?
The data collected in ANTEROS 
comes from two different sources 
at Heraeus. On the one hand, the 
company uses SAP as the leading 
system for all standard product 
data, which is then imported into 
the ANTEROS application. On the 
other hand, Heraeus also receives 
data from the research and deve-
lopment, and technical support and 
sales departments. The information 
obtained from these departments 
about newly developed products 
and product modifications is direct-
ly managed by employees in the 
ANTEROS database, meaning that it 
can ultimately be found in the same 
place as the imported data.

Categorization and 
Parameters
Since Heraeus manufactures pro-
ducts and technologies for �0 diffe-
rent industries, ANTEROS encom-
passes a huge product portfolio in 
which, however, an overview must 
always be maintained. Therefore, 
ANTEROS enables a convenient and 
fast search of the product data. The 
results can be limited via a catego-
ry assignment, meaning that only 
products from selected categories 
are taken into account. Alternative-
ly, ANTEROS offers the additional 
option of filtering products based on 
their parameters with the Advanced 
Search. In the search results, the 
products are then displayed with 
the most important parameters and 
a status traffic light indicates which 
type of product is involved. Green 
stands for standard products, yellow 
for customer-specific products and 
red for discontinued products. A lar-
ge number of parameters are main-
tained for each product individually, 
which is why these are separated 

in the PIM using speaking parame-
ter groups. Each of these groups 
is given its own tab on the product 
information page in order to ensure 
that the parameters are displayed in 
as clear and structured a manner as 
possible.
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System Architecture 
with an Online and 
Offline Solution
At Heraeus, the basis for data 
maintenance in ANTEROS consists of 
the master data that is maintained 
in the ERP system used, SAP, and 
then imported from ANTEROS as a 
CSV file. This product data is then 
expanded in ANTEROS with, for 
example, categories, images and 
texts. The data is now stored in 
two different databases. The first 
is a web database for online access 
and the second is an extra offline 
database for offline access, which 
can synchronize the data in the two 
databases with a special ANTEROS 
extension as long as an Internet 
connection is available. Thus, both 
databases always include the latest 
version of the data maintained in 
ANTEROS.

Access to the Data
The online application can be ac-
cessed on the Heraeus intranet via a 
specific URL, where you gain access 
to ANTEROS by entering a user 
name and password.

The offline application is basically 
identical to the online application; 
here, too, you can only access the 
system after entering a user name 
and password. However, some func-
tions of INCONY have been added to 
ANTEROS to enable offline access. 
For example, every night all product 
data, including the products them-
selves, their categories and parame-
ters, are automatically made availa-
ble via scripts on the company‘s 
own ANTEROS server as a database. 
Furthermore, these are compressed 
into ZIP archives along with images 
and documents and then placed on 
FTP servers.

In addition to the standard 
ANTEROS functions, the offline 
version contains an update button, 
with which one can start a synchro-
nization with the current database 
at any time, in order to transfer all 
data to one‘s own laptop.

Thanks to this extension, it is now 
possible for salespeople to access 
the ANTEROS application even if 
they are not connected to the He-
raeus intranet.

Thus, the PIM application of 
ANTEROS serves as a central data 
pool at Heraeus, in which SAP ma-
ster data of the standard products 
are combined with the local product 
information of the development en-
vironment. In combination with the 
ANTEROS print module, this makes 
it possible to automatically generate 
various reports for variable products.

International 
Cooperation
Heraeus‘ international subsidiari-
es also maintain products that are 
specific to each country region. In 
the past, if an American product, for 
example, was suitable for a German 
customer, the sales staff had to 
contact their American colleagues 
via e-mail in order to obtain infor-
mation about the product. With 
ANTEROS, Heraeus can now also 
display the data relating to foreign 
companies in the PIM system, which 
significantly simplifies and shortens 
the exchange of information across 
country borders.
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Media Portal for Efficient Image 
Searches

Schwaiger has been developing, 
producing and selling reception and 
distribution technology products for 
radio, television and data via satel-
lite, terrestrial and broadband cable, 
including accessories for telecommu-
nications, audio, video and compu-
ters since 1���. Since Schwaiger 
became part of VOXX International 
Corporation in 200�, they have been 
serving various sales regions and 
channels within Europe with over 
1�0 employees, in each of which 
they offer a high level of service and 
intensive support throughout the 
country.

Registration and Access 
to the Portal
After a one-time registration, autho-
rized partners and employees have 
full access to the portal files relevant 
to them. This allows them to que-

User Administration
Just like the product data, the media 
portal users are managed in the 
ANTEROS PIM system, ensuring all 
data is maintained in one central 
location. Therefore, the data entered 
during registration is stored directly 
in the PIM and can be maintained or 
even extended here by Schwaiger 
employees. They can also block and 
unblock user access via the „user 
status“ attribute. In addition to com-
pletely blocking a user, they can also 
grant rights only to specific product 
categories, so that the user can only 
access these and no other catego-
ries. Access delimitation is visualized 
by the fact that categories and their 

ANTEROS is used at Schwaiger in 
all areas of data maintenance and 
output. Thus, data sheets and print 
catalogs can be generated at the 
touch of a button in an optimized 
manner and the online store with 
its Magento connector can always 
be kept up to date. Schwaiger also 
decided to use the ANTEROS media 
portal due to the fact that the 
departments were spending more 
and more time looking for product 
images for partners, distributors, 
publishers, etc. and converting them 
into the desired formats.

ry data at any time and eliminates 
the need for lengthy support from 
Schwaiger. User administration, 
which includes, for example, locking 
and unlocking users, is performed 
solely by Schwaiger employees.
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Jana Schenker,
Schwaiger

“The 
ANTEROS 

media portal enables 
sales reps and partners 

to search for and download 
images independently and 
with just a few clicks. To do 

this, the images do not have 
to be specially tagged with 
categories or item numbers; 
ANTEROS pulls this data from 

our PIM product data. 
This saves us a lot of 

work.”

Image Search 
Variations
Schwaiger‘s media portal offers 
various options when searching for a 
specific image.

Image search via navigation: If a 
user does not know any properties 
of the image they are looking for 
that could be used to reduce the 
number displayed, they still have 
the option of navigating through the 
available categories until they arrive 
at the image they are looking for. It 
should be emphasized here that the 
images are not assigned to a cate-
gory by an additional assignment, 
but rather that this is done automa-
tically when an image is assigned to 
its product.

Easy Download
Should the user only wish to down-
load a single image from the portal, 
various sizes are available to en-
sure that every user requirement 
can be met. The available options 
are named in such a way that they 
can be easily understood by even 
a non-graphic artist. It should be 
emphasized here that the files are 
saved with the article number and 
additional EAN code when they are 
downloaded.

Collection Folder
Multiple images can be added to the 
folder one after the other by clicking 
on the collection folder icon and 
thus be collected and later down-
loaded in bundled form. The media 
portal uses a self-explanatory sy-
stem and symbols to make things as 
easy as possible for the user. In the 
collection folder itself, the images 
contained are displayed clearly and 
with all the important details, and 
it is then possible to prepare all the 
images in the folder for download 
and thus download a large volume 
of data with just one click. In addi-
tion, images can be removed from 
the folder and the number of images 
in the folder is permanently displa-
yed on the media portal interface.

Image search via search term: 
Probably the most conventional type 
of search is that the user enters 
a search term, such as an article 
number, and then all the images 
associated with the search term are 
listed. All images in the results are 
displayed with the article number 
and file name.

Image search via advanced search: 
The ANTEROS-based media portal 
additionally offers the possibility to 
limit the list of images by different 
filters, such as image type or resolu-
tion. A special feature here is that a 
search by EAN code is possible.

subcategories are only visible if they 
are highlighted in the category tree 
in the PIM system.
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Introduction
The introduction differs from catalog 
to catalog, as it includes a general 
explanation and description of the 
product groups specifically included 
in the catalog. In addition, these 
descriptions are not specified by 
TecDoc, but are created and main-
tained independently in ANTEROS. 
This also includes the translations, 
for which an entry is created directly 
in the dictionary, which then only 
needs to be filled in.

Main Section
In the main section, for example, 
the vehicle use pages are created 
fully automatically and with indivi-
dual summarization rules. Particular 
importance is attached to a clear 
presentation of the data so that the 
(partial) products can be identified 
quickly and reliably. In order to save 
space despite the volume of data, 
Continental uses a high level of data 
summarization for their product 
data.

Pictograms and 
Abbreviations

Since TecDoc criteria is 
frequently characterized by 
longer texts for which the-
re is no space in a catalog, 
automotive suppliers often 
work with pictograms and 
abbreviations. The assign-
ment of TecDoc criterion 

and pictogram or abbreviati-
on can be very easily imple-

Automated Print Generation with 
TecDoc Data

Continental is one of the largest 
automotive suppliers, tire manufac-
turers and industry partners pro-
ducing driving safety technologies, 
components for vehicle dynamics, 
system solutions for all aspects of 
the powertrain as well as informa-
tion management and intelligent 
transport systems.

Continental has been maintaining 
their product data for their custo-
mers in TecDoc format for many 
years and wanted to use this data 
to generate their catalogs 100% 
automatically without any additional 
data maintenance.

TecDoc is a standard in the au-
tomotive supplier industry and 
was created by a merger of many 
manufacturers. The vehicle data is 
maintained centrally in the so-cal-
led TecDoc master data, in which 
all automobile manufacturers ( e.g. 
Audi, BMW), their model series (e.g. 
A3, A�) and vehicles are maintained 
and so-called generic articles with 
general properties and in several 
languages are maintained. Manuf-
acturing companies like Continental 
add their product data to this data 
structure.

Stefan Blum,
Continental Aftermarket 

“We can 
now generate 

entire catalogs, as 
well as specific catalogs 

for new products or target 
groups, at the touch of a button. 

The catalogs are generated 100% 
automatically and even include 
the cover with changing spine 

width, directories and automatically 
condensed vehicle product 

pages. The ANTEROS software is 
brilliant and the INCONY team 

is extremely competent 
and flexible regarding 

customer requests.”

ANTEROS for 
Continental
ANTEROS can import 
TecDoc data on a 
regular basis via 
the TecDoc import. 
Continental enriches 
this imported data in 
ANTEROS with further 
data and content, such as 
abbreviations and icons for parame-
ter values, images in print format 
or product documents. On this 
basis, ANTEROS can generate print 
catalogs for all brands and a media 
portal with images and documents.

Everything is 
Automated for the Print 
Catalog
In order to save as much time as 
possible when creating a catalog, 
Continental has automated all ele-
ments of the catalog: from the cover 
to article overviews to dynamic 
content.

Front and Back
The front page (cover) of a catalog 
is generated automatically. For this 
purpose, Continental can maintain 
the relevant elements, such as cer-
tain images or main texts, directly in 
ANTEROS in different languages.

The texts used here are written to 
the ANTEROS dictionary to speed up 
the translation process. In additi-
on, ANTEROS will even dynamically 
calculate the thickness of the spine 
of a catalog based on the thickness 
of the paper entered.

The back page can have a catalog 
article number entered in the print 
generation screen whenever it is 

needed. In addition, a separate logo 
and QR code are stored in each indi-
vidual publication, which also differ 
by brand and country, among other 
things.
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Article Overview
The article overview brings all rele-
vant data together. Here, product 
data from TecDoc meets product 
photos from the ANTEROS image 
database and pictograms from the 
matching generic article. The layout 
underlines how easily TecDoc data 
and other data can be combined.

Print Generation
The print output by ANTEROS 
offers a large number of setting 
and filter options, which proved to 
be overwhelming for some of the 
Continental employees. Therefore, 
an additional simplified interface for 
print generation was created that 
offers just a few setting options.

mented in the ANTEROS symbol 
editor.

Pictograms are not only space-
saving but also language-neutral, 
which reduces the translation effort. 
ANTEROS even generates a listing of 
the abbreviations used in the catalog 
language(s).
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Product Catalogs in Multiple Languages 
- a Piece of Piece of Cake

Fischer Elektronik produces and dis-
tributes electronic components. The 
company has been using ANTEROS 
software since 2003, maintaining 
their product data, automating all 
catalogs with it, and using ANTEROS 
for their websites and onlineshop.

Fast Print
Fischer Elektronik began working 
with ANTEROS in 2003 to automa-
tically create the German connector 
catalog. Despite the rather complex 
layout, even then this was 100% 
possible using ANTEROS and all 
without the need for Indesign, in 
addition to a fully integrated PIM 
system. The print catalog is gene-
rated at the push of a button as a 
print-ready PDF based on the PIM 
data and configured print rules. The 
generation process takes very little 
time, e.g. approx. three minutes for 
a 100-page cardholder section - a 
significant time gain compared to 
previous consultations with agenci-
es.

Convenient Search in 
the Online Shop 
The Fischer Elektronik online store 
is also implemented by ANTEROS 
and provides fast searches of the 
thousands of products. 

Users can narrow down their search 
to relevant products using the cate-
gory tree in the section on the left, 
e.g. to only 1� inch housings. In 
addition, parameters for further filte-
ring are displayed below, e.g. depth. 

The employees themselves can 
set which parameters are to be 
displayed for which categories in 
ANTEROS and change them at any 
time as needed.  

2 new Languages in 
Just 1 Week
Thanks to the ANTEROS translation 
module, the Fischer Elektronik in-
house translator was able to input 
targeted text translations, and within 
just one week, the marketing assi-
stant was already able to indepen-
dently output the English and French 
catalogs. 

This was mainly made possible by 
the extremely efficient multilingu-
al data management in ANTEROS 
thanks to special functions such as 
inheritance, product families or text 
modules. In the meantime, Fischer 
Elektronik have additionally establis-
hed a catalog in Czech in order to 
gain a competitive advantage in this 
market.
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Thomas Fischer,
Managing Partner 

Fischer Elektronik

“The 
degree of 

automation that can 
be achieved with ANTEROS is 

tremendous. We no longer have 
agency costs, particularly when creating 

print catalogs; we can view changes directly 
via print preview and output the entire catalog 

or parts of it in print quality at the push of a 
button. Nevertheless, we were able to design 

our wide range of products quite individually in 
terms of layout, which is possible thanks to the 
flexibly adaptable print rules of ANTEROS. We 

could not find such complex catalogs with 
such high quality with other software 
providers. In the web area, we can 

equip our products with very 
convenient search 

options.”

Extensive Information in 
the Online Shop
Each product has a very detailed 
product detail page, which not only 
offers the article number, name and 
photo, but also numerous characte-
ristic data, as well as accessories 
and various documents such as CAD 
files for the product. 

All this data is directly displayed 
using the fully integrated PIM. The 
data and images are maintained 
centrally and used for print, web 
and various exports. 

Online Shop with Convenient Search Functions 
of Thousands of Products
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