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HELLA Group
Overview

• Partner to the automotive industry and the automotive parts trade for over 100 years
• Globally positioned family business with over 100 locations in more than 35 countries
• Around €5.8 billion Group sales in FY 2014/2015
• Around 32,000 employees worldwide, including more than 6,000 in research & 

development
• Among Germany's 100 biggest industrial companies and the world's 40 leading 

automotive suppliers

Business Segments

Automotive Aftermarket Special Applications

Lighting Electronics Independent  
Aftermarket Wholesale Workshop 

equipment Industries

• Headlights
• Taillights
• Single-function lights
• Interior lights
• Light electronics

• Parts
- Wear parts
- Spare parts
- Accessories
• Tools
• Services
- Technical 

service
- Sales

support

• Full range
- Parts
- Tools
• Workshop 

concepts
- Services
- Information
• Local branch

network
• Logistics

• Original equipment 
of special vehicles, 
e.g. buses, 
caravans, 
agricultural and 
construction 
machinery with 
lighting and 
electronics

• Airport lighting
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• Body electronics
• Energy 

management
• Driver assistance 

systems
• Sensors
• Actuators
• Electric steering 

systems

• Vehicle 
diagnosis & 
vehicle data

• Air-
conditioning 
service

• Light service
• Battery 

service
• Tools

Special original 
equipment

• Street lighting
• Interior lighting
• Industrial lighting



HELLA Group
Regional Market Coverage by End Customer Location FY 2014/2015

Automotive sales by region FY 
2014/2015

Aftermarket and Special 
Applications sales by region

GJ 2014/2015

4.4 billion euros in sales*. 1.4 billion euros in sales*.

Presence in global growth 
markets strengthened

Business Focus Europe ("Local 
Business") 

* With third parties, excluding intersegment sales
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Germany Germany
NAFTA/ South America

Europe without Germany

Asia Pacific/ Rest of World NAFTA/ South America

Europe without Germany

Asia Pacific/ Rest of World



HELLA GROUP
Global Network

Asia / Pacific / 
Rest of World 
5.604 Employees

Europe without Germany
12.102 Employees

 HELLA employs 31,864 people* worldwide at more than
100 locations in over 35 countries

NAFTA/South America

 Brasil
 Mexico

 USA

Asia / Pacific & RoW

 Australia
 China
 Dubai
 India
 Japan

Europe

 Belgium
 Bosnia-

Herzegovina
 Denmark
 Germany

 Italy
 Netherlands
 Norway
 Austria
 Poland

 Slovenia
 Spain
 Czech Republic
 Turkey
 Hungary

KEY  Finland  Portugal  New 
Zealand

 Sales  France  Romania  Philippines

 Production  Greece  Russia  Singapur

 Development  Great Britain  Switzerland  South Korea
 Ireland  Slovakia  Thailand

* As of the balance sheet date (May 
31, 2015)





Vietnam
South Africa

Germany
9.677 Employees

NAFTA/
South America
4.481 Employees
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Cross-Media Publishing 
with ANTEROS at HELLA

TecDoc data:  
Vehicles + 
product data

Print catalogs

Master data, 
orders,...

Webshops, online catalog
incl. print-on-demand

ANTEROS.print

ANTEROS.tecdoc.web

Data in EXCEL

ANTEROS.dod
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Motivation 
for International Online Stores

In foreign countries, dealers and workshops have so far been served by telephone

 Very time consuming

 Accessibility limited
(Telephone may be busy, no 24 hrs. availability)

No online store for everyone desired, that would 
disrupt the dealer relationship.
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Online Store in Action: 
Registration

Only dealers and garages authorized by HELLA have access.

Hella sales can act on behalf of a customer in the online store, providing 
customer service.
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Online Store in Action:
Search

History with vehicles that 
were already searched for

Hella sales looking on 
behalf of a customer

Search by manufacturer, model, vehicle or by Art.nr. / EAN / Referencenr.
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Online Store in Action: 
Search

Search via product categories
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Online Store in Action: 
Product List

List price, customer price from SAP

List of the products; further restriction of the product category
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Comparison, cart, data sheet



Different criteria 
highlighted in color

Online Store in Action: 
Product Comparison

Product comparison puts multiple products with all criteria side by side



Online Store in Action: 
Shopping Cart

Selection of a shipping address 
(from SAP, saved to customer)

Recalculation of prices if quantity / delivery option is changed
Order type: express or stock order (then also unavailable prod.s)

Shopping cart can be saved in 
online store, by name

Shopping cart can be fed by 
EXCEL file



Current and saved shopping 
carts ( can be deleted)

Completed orders; click to get 
all the details

Online Store in Action: 
Order Overview

Overview of orders already placed
and in process or saved shopping carts



Interface to SAP via Teccom

ANTEROS.tecdoc.web
Article master data, 
customer master data

Customer prices, availability, orders

Function interface: on-demand requested from SAP with
customer no., Ar.no. list, order quantity, delivery option

 Customer price: per customer different price possible; price with delivery option "pickup" 
cheaper,...

 Availability: Availability not given if credit limit of customer exhausted
 Order: Delivery, invoice etc. via SAP
Currently via Teccom server (Mch); due to long request time, direct SAP interface planned

Data interface: data transmitted once a day
 Customer master data (Customer no., delivery addresses,...)
 Article master data (Net list price, minimum order quantity, deposit portion)
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Summary

International online stores with existing data
 Prices and order data from SAP
 Product and vehicle data from TecDoc

Advantages for the national companies
 Significant time savings for Hella compared to earlier telephone ordering/consulting
 More service for customers: 24-hour ordering option
 Complete product range at a glance; great search functions, integrated ordering function

Online store with convenient functions, in Hella layout
 Various search functions (by vehicle, category, EAN, article numbers)
 Product comparison showing all criteria and highlighting differences
 Customers can see their customer prices (via SAP query)
 Shopping cart with order that goes directly into SAP with parts orders, stock orders, ...
 Hella sales & customer service acting on behalf of customers, e.g. in consulting meetings
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Conclusion and Outlook

Online store France built in only 3 months
 Web module of ANTEROS.tecdoc with search by vehicle, categories, Art.nr.
 Existing TecDoc data, regularly imported
 Existing SAP customer data and material master data, regularly imported

First online stores implemented, incoming orders have increased
 First Italy; feedback from the national company: exactly what we need.
 Then France; feedback: good and fast implementation of requirements
 Incoming orders are growing steadily: approx. 100 / day at Hella-IT, approx. 60 / day at 

Hella-FR
 More countries to follow

Outlook
 Orders currently placed via Teccon to SAP, soon direct interface ANTEROS-SAP
 Step-by-step expansion of the online stores according to customer feedback
 ANTEROS.tecdoc.web for all our TECDOC web catalogs: great search functions, Hella-CI
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Thank you
very much!

Rainer Holthaus,
HELLA
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http://www.incony.de/hella31/
http://www.incony.de/hella31/
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